
Identity Leader Inventory

A theory-driven, validated inventory that assesses four components of identity

leadership that centres on leaders' management of a shared sense of ‘we’ and

‘us’, as originally laid out in 'The New Psychology of Leadership'.

This four-dimensional model has been validated in multiple strands of research.

The four dimensions comprising identity leadership can be defined as follows:

Identity Prototypicality: 'Being one of us'

Identity Advancement: 'Doing it for us'

Identity Entrepreneurship: 'Crafting a sense of us'

Identity Impresarioship: 'Making us matter'

The Identity Leadership Inventory can be administered as either a comprehensive 15-item

inventory, or as a short 4-item form.

You can select the relevant licence on the right hand side of the menu. 

You can select your desired product at the next check-out page.

Select the desired number of items at check-out. For a single user, this will be 1 item.
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